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FRIDAY 21st JUNE 2019: 

To mark the official launch of 56 Degree Insight this week, each day we will be sharing some thoughts on topics close to our heart 

which are impacting on the sectors that we are passionate about.  Today, let’s look at a traditional Scottish institution, a mainstay of 

Scottish culture – and how he’s being made relevant to kids in Scotland in 2019…… 

1936 saw the emergence of a cartoon character in the Sunday Post who was with so many Scots as they grew up over the many decades 

that followed.  Oor Wullie is the iconic Scottish laddie who, with his pals Fat Bob, Soapy Souter and Wee Eck, gets up to all sorts of mischief 

and tricks – often against his old adversary PC Murdoch.  Seated on his bucket, the strip has appeared each week without fail in the Sunday 

Post for the last 83 years. Along with many others, as a child, as soon as the Sunday papers fell through the letterbox, in many households, 

it was a race to get there first to read Wullie’s latest japes.   

In modern day Scotland, is there still a place for Wullie in our hearts?  Fewer of us buy and read the physical newspapers, and with many 

competing electronic attractions for our children’s attention, what chance does he have of getting into the mindset of future generations? 

Recognising this, the team at DC Thomson have worked with Arnold Clark to develop the world’s first nationwide public arts trail across 

Scotland this summer – Oor Wullie’s Big Bucket Challenge. A total of 200 life-sized Oor Wullie sculptures covering 700 miles, can be spotted 

across Scotland. Each sculpture has been designed by a different artist and reflects a unique aspect of Scotland’s diverse culture and they 

are supported by an app and a range of city maps to follow individual trails. The overarching aim is to raise funds for all of Scotland’s 

children’s hospital charities – a fantastic cause. 

To us, this is a great example of reinventing and modernising a traditional Scottish brand and keeping it relevant – a process that so many 

traditional Scottish brands have had to face over the years.  Witness Tunnocks, AG Barr, Walkers amongst others. 

At 56 Degree Insight, we can help businesses looking to re-focus and change strategy and approach – please don’t hesitate to get in 

touch. You can read more about our experience in this area on our website: www.56degreeinsight.com.  Meantime, in the words of Oor 

Wullie, “get aff yer bahookies an’ follow me on ma BIG Bucket Trail”! Find out more at www.oorwullie.com  
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