
 

  

 

  

MONDAY, 17th JUNE 2019: 
To mark the official launch of 56 Degree Insight this week, each day we will be sharing some thoughts on topics close to our heart 
which are impacting on the sectors that we are passionate about.  Today, let’s look at the expansion in Chinese tourism – and how the 
Scottish tourism industry can ensure it gets a fair share of this potentially massive market… 

Earlier this year, the Chinese Ministry of Culture and Tourism announced that China’s outbound tourism market saw healthy growth in 2018 with almost 
150 million outbound trips made – an increase of 15% on the previous year.  They are anticipating a further 11% growth in 2019 and by the end of 2020, 
close to 200 million outbound trips are expected.  This represents phenomenal growth in volumes of travellers – making China a particularly attractive 
source of future tourism revenues for destinations around the globe. 

But it’s not just as simple as putting up signs saying ‘All Chinese visitors welcome here’!  Destinations need to work very hard to ensure their product and 
industry is prepared for the very special needs of this market. As an example, research by Nielsen in 2017 identified 2 key trends: 

1. When considering overseas travel destinations, cost is far less important than experience.  This is not as ‘extreme’ as experiential tourism trends 
among Millennials – but more that Chinese travellers are more likely than others to seek destinations which are unique and beautiful, safe 
destinations and a warm welcome over affordability. 

2. Chinese tourists spend proportionally more of their travel budget on shopping (25%) than non-Chinese tourists (15%).  They also spend more on their 
trip as a whole, and are far more likely to use mobile payment platforms than the average international tourist (65% vs 11%). 

So, what does this mean for Scottish tourism? Last week, the second ‘China Ready’ Tourism Conference was held in Edinburgh – almost a year to the day 
from the introduction of the first direct flight from Beijing to the Scottish capital. Scottish Enterprise, VisitScotland and the Scottish Government are all 
providing their support to make the Scottish tourism industry ‘China-ready’. Attractions can sign up to workshops to help them understand how they can 
make their products more appealing to the Chinese market and how to optimise the experience.  This is a great initiative and will hopefully provide the 
Scottish tourism industry with a bit of a head start.  A better understanding of the Chinese traveller’s needs and motivations as well as cultural 
sensitivities can only make the industry more ready than they were in the late 1980s when outbound travel from Japan began to escalate.  Although a 
much smaller scale than in the case of China, there are clear parallels. And it has to be said that back then, the Scottish tourism industry was unable to 
adapt quickly enough to generate the numbers and spending that was originally anticipated. Hopefully, lessons have been learned. 
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You can read more about our experience in tourism research and insights on our website: www.56degreeinsight.com/tourism-1   
Please get in touch to discuss how we might be able to help you. 

http://www.56degreeinsight.com/tourism-1

