
 

  

 

  

It’s been a hectic but exciting week as we’ve celebrated the launch of 56 Degree Insight with a series of blogs over the last 5 days (in 
addition to keeping a close eye on our projects,  responding to some research briefs and the admin which comes hand in hand with 
launching a new business!).  

Over the week we’ve written about a on diversity of topics related to the sectors we work in – Culture, Tourism, Energy, Travel, Nature, 
Sport and Food and Drink. And while these sectors are in many respects very different, we’ve highlighted a number of common social 
trends which lie behind the changes we see and give us reasons to be optimistic in this sometimes challenging business world…. 

The rising importance of personal health and wellbeing: 

• We are becoming more aware of the impact of decisions on our health 
and wellbeing – from the choice of drinks on a night out (with a trend 
towards low and non-alcoholic varieties) to planning travel (with more 
of us walking or cycling on short journeys). And often it’s the younger 
age groups leading the change: witness the likely increases in football 
participation and interest among girls in Scotland following our team’s 
gutsy, albeit ultimately unsuccessful performance. 

A desire for deeper, more authentic experiences: 

• We seek a connection to nature – and that love of the experience of 
being outdoors is now proven to be good for us. 

• Chinese tourists will be attracted to Scotland if we can convince them 
we can provide a real experience – the warm welcome but also the 
unique and beautiful environment. 

• The experience we gain in cinemas – going beyond seeing a film to a 
immersive theatre experience is driving booming attendances. 

• And movies provide a wonderful advertisement for the experiences to 
be had in the places that are the backdrop – whether it is our glorious 
countryside or historic villages. 

A growing environmental awareness and desire to take action to avert a 
climate catastrophe: 

• An increasing love of nature is directly linked to growing concern and 
action to protect the environment. 

• Younger generations are recognising the wasteful and damaging nature 
of petrol and diesel cars – manufacturers will shift to making electric 
cars but we also predict a swing away from car ownership to more 
sustainable options such as shared vehicle networks and public 
transport. 

• Energy companies recognise that they must offer sustainable options to 
meet this demand – no more green wash – they need to deliver real, 
sustainable solutions. 
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A more equal society: 

• As an example, the success of our nations in the world cup is inspirational, 
changing mindsets to the women’s game and making it mainstream - a big step 
forward that would never have been deemed possible 10-15 years’ ago. 

Technology and innovation play give us solutions to meet these changing demands 
and attitudes: 

• Mega batteries allow the storage of renewable energy sources making networks 
ready for the increased use of electrically powered transport. 

• Innovation allows low and no alcohol beers to taste great. 

• Technology means we don’t need to travel as much - video conferencing, online 
shopping and social media replace the need for journeys. 

• Film making innovation allows the UK and Scotland to lead the way with 
investment in people and facilities. 

• Modernising traditional icons and brands and making them relevant today – even 
Oor Wullie now has a mobile app to make his Big Bucket challenge accessible to 
the kids of today. 

• Video Assistant Referees (VAR) – this is the exception to the rule – sometimes 
things are better without technology… 

  

It’s been great fun this week sharing our points of view and insights on the changing 
consumer attitudes which are transforming your business sectors. All of our blogs will 
remain available on our website – so please feel free to forward links to colleagues 
who may have missed them.  We’ve had some great feedback, but remember, this is 
just the start of our journey.  
 

We are here to help you to better understand your customers changing attitudes and 
needs and how you can meet these demands. We look forward to hearing from you in 
the weeks and months ahead. Stay in touch! 

& 


