
 

  

 

  

And meantime, hopefully you’ll enjoy reading our many and varied points of 
view this week! 

 

For those of you who have been following our progress since we announced in January that we were setting up 56 Degree 
Insight, a new Insights and Research Agency, it probably feels as if we’ve been up and running for some time!  But Monday 
17th June represents the official launch day of our new company, having completed our time at Kantar last week.  We have 
some exciting plans for this week to celebrate our new venture and this is covered below along with a brief background of 
where we’ve come from – and where we want to go! 

Jim Eccleston and Duncan Stewart are excited to launch our new Research 
and Insights company, 56 Degree Insight Ltd. We have been Senior Directors 
at Kantar TNS for a number of years, latterly running the company’s 
Edinburgh office.   

When Kantar decided to close the Scottish office earlier this year, we were 
both keen to ensure that the knowledge and expertise built up over the last 
45 years were not totally lost to the marketplace.  We have a long and proud 
history – from our System Three days through to the recent years as Kantar 
TNS and have built up a huge amount of experience and expertise on this 
long journey. 

So, 56 Degree Insight, will have at its heart, the desire to service clients, large 
and small, with a bespoke, modern, client-focused research and insights 
offer. We will deliver to our recognised strengths and experience.  This 
means working across a range of sectors - tourism and leisure, transport, the 
natural environment, energy, sport, culture, food & drink and the consumer 
market generally - and areas of expertise - consumer and B2B research 
covering customer experience, brand, usage and attitude surveys. Our 
business will reflect our respective personalities and passion for delivering 
the best insight to help businesses large and small. 

Over the last few months, in the lead-up to launch, we have been publishing 
regular blogs and points of view on all of these areas – and we would 
encourage you to take a look at what we’ve been saying on our website.  You 
might not agree with everything – but you’ll see that we have firm opinions 
and really care about our sectors and our desire to work with clients large 
and small: 

www.56DegreeInsight.com/Banter  
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And to celebrate our launch this week, we will be blogging on a daily basis 
about the things which matter to us which are impacting on our sectors – 
with a special focus on the future and innovation – reflecting our openness 
to innovation and our wider brand values which define us at 56 Degree 
Insight.  Follow us each day on Twitter, LinkedIn and on a dedicated launch 
page on our website at: 

www.56DegreeInsight.com/LaunchWeek 

And of course – we are ‘open for business’!  Indeed, we already have quite a 
large number of projects underway with a mix of long term and new clients.  
Please contact us – by telephone or at the email addresses below – to 
discuss your needs.  We will be delighted to speak to you! 

 And a teaser for our Scottish based 
clients.  In a few weeks we’ll be sharing 
the results from our self-funded survey 
of 16 iconic Scottish brands and 
unveiling the brand which has taken 
top spot in the 2019 56DI Scottish 
Brands Index survey.  This will be an 
annual survey which adds a Scottish 
flavour to brand evaluation – a unique 
addition to the Scottish marketplace.  
Watch this space! 
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