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Scotland's Viewpoint is a regular survey of
1,000+ Scots - statistically representative of
the Scottish population and undertaken by 
56 Degree Insight. It is conducted online over a
two-day period on a quarterly basis.  

The results displayed here are taken from the
2nd wave of 2023, with fieldwork taking place
on the 24th-25th April. Some 1,006 ,Scots were
interviewed. For further information visit:

www.56DegreeInsight.com
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Holiday taking is at similar levels to the overall population but with Scotland a more popular choice amongst those with mobility issues

Over three in ten Scottish households have members who have an impairment of some kind 

The barriers to those with impairments include cost, access, getting to the destination and a lack of information
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As the populations in developed countries evolve to an increasingly older profile with higher proportions suffering from impairments and disabilities, the
tourism industry has often struggled to keep up to the pace of ensuring that all aspects of the tourism experience are as accessible as possible. This is also
the case in Scotland, although importantly, more and more businesses have tried to provide a more accessible experience - especially over the last couple
of decades.  

Commissioned by VisitAberdeenshire, 56 Degree Insight are currently working with tourism businesses in the area, providing bespoke advice and consultancy to help
them to optimise their research and insight gathering to better understand their customers.  In discussions with one such operator, Dalriada Luxury Lodges located
just outside Stonehaven, it became clear that there was a need for more information and understanding of the needs of those with different types of impairment - how
can they as a business provide a best in class experience in this area? We were keen to help by increasing the amount of information available, and as a starting point, in
April, we added a question about impairments in the respondent's household to the Scottish Tourism Index.  In this and subsequent surveys, we will be able to  to analyse
tourism patterns amongst those with different types of impairment. This first analysis illustrates that the demand for holidays is just as high amongst most with
impairments as it is the wider population - and that there is a real potential amongst the domestic markets, especially amongst those with mobility impairments.

www.dalriadalodges.com

Read more about the fabulous lodges at Dalriada 
and the levels of accessibility on offer at

Just over three in ten Scottish households have
someone with some form of impairment or
accessibility issue living there (31%).  This illustrates
the extent to which ensuring your tourism business
is geared up to reflect these needs is vitally
important - not only is inclusivity important, in a
commercial sense it is also too large a market to
ignore. 

Long term illnesses impact one in seven households
(14%), however mobility impairments are also key
with 13% affected.  Hearing and visual impairments
should also be borne in mind however with 7% and
4% of households impacted.

But how important are these segments to tourism? 
 We find out below.....

General
population

73%73%Mobility
Impaired

81%81%Visually
Impaired* 76%76%Hearing

Impaired
65%65%Long-Term

Illness

36%36%

15%15%

16%16%

14%14%

13%13%

6%6%

51%51%

19%19%

7%7%

5%5%

14%14%

4%4%

32%32%

23%23%

11%11%

12%12%

12%12%

10%10%

40%40%

25%25%

6%6%

6%6%
11%11%

11%11%

81%81%Learning
difficulties*

25%25%

25%25%

12%12%

16%16%

17%17%

5%5%

47% 34%

41% 7%

48% 50%

58% 4%

43% 35%

40% 8%

41% 39%

46% 9%

36% 31%

29% 12%

When we compare the holiday taking behaviours
and intentions amongst those who have a
household member with some form of impairment
or accessibility issue and the overall population,
what is immediately apparent is that there is a
similar level of holiday taking across most
impairments to the overall average.  Indeed there is
evidence that those with visual impairments or
learning difficulties are more likely than average to
take holidays (although the small sample sizes in
each of these cases means that we shouldn't
attempt to draw too many conclusions).  Only those
with longer term illnesses are rather less likely to
be taking holidays. 

Interestingly, the biggest opportunities for Scottish
tourism businesses appears to be amongst the
mobility impaired population and those with visual
impairments, both of which have higher than
average likelihood to holiday in Scotland.

Clearly, there are real opportunities for Scottish
tourism businesses to provide holiday experiences
for those with  impairments and accessibility
issues.  But the infrastructure and suitable facilities
need to be in place - so what could Scottish tourism
businesses do better to make the product more
appealing and accessible?
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The main area identified by those with a household
member who has some form of impairment relate
to the costs to stay in many properties which are
otherwise accessible. Although this will often
reflect the additional investment that has been
made, they still need to be affordable - three in ten
from such households raised this as an issue.  

One in ten called out accessibility issues for those in
wheelchairs or with other walking aids, whilst a
similar proportion highlighted the need for public
transportation to be more accessible.

And 3% called out the need for more publicity and
promotion of suitable holiday properies.

 * Note: Sample sizes for those with visual impairments and learning difficulties each have fewer than 50 respondents - results should be regarded as indicative only


