’ 0 o o With the current increases in cost of living, to what extent, if any are vou taking steps
Scotland’s Viewpoint - August 2022 to reduce your spend on each of the follow%ng?

F E E L I N G T H E P I N c H - Home energy (electricity, gas etc) 51% 39% 90%

Across the hoard, Scots are cutting hack on their spending - hut the Eating and drinking out of home 48% 32%  ELLZ
hosplt_alllltyl,]lehsure, tourism and retail sectors, are likely to be hit Clothing and footwear 47% 38% 859,
5psLIAlly 1] Household goods and appliances 44% 40% 84%
As spiralling costs seem to be the ‘order of the day' across the board, there is clear

evidence that ALL sectors of the Scottish economy are going to suffer as consumers Other leisure (e.g. days out, paid for activities) 40% 38% 78%

tighten their spending belts.

Holidays and break 0 1° q
Savings are being made across the board, but there are several categories of spend OUAAYS And Dreaks 38% 31% 69%

where over four in five Scots are already cutting back. And for the following, just under Everyday food and drink / groceries 36% 499, 859%,
half or more are cutting back 'a lot":

e Home energy (SIJ%) . Fuel for your car 33% 37% 70%
: E:T;ﬂr?]?ngn;l nir:cr; ol?v% eoc? : (270/3'“9 (RlEfT] Home entertainment, broadband, mobiles 31% 45% 76%

Household goods and appliances (44%) .o o ° o

Leisure activities - days out & attractions (40%) Alcoholic drinks 30% 29% 59%
Clearly, some sectors of the economy are going to suffer first and hardest - especially the Public transport (trains and buses) 22% 2 373 46%
hospitality & leisure sector (restaurants, cates and bars, day trip businesses, and of B CUTTING BACK A LOT
course the tourism sector). But the retail sector is another clear casualty - whilst 36% of Tobacco WV LT 23% I CUTTING BACK A LITTLE

us are spendin%G lot less on everyday food and drink, a further 49% are trying to spend a
bit less. Scottish retail food and drink businesses are faced with 85% of customers looking . i
to spend less in store. Everyday food and drink and grocery purchases - who are cutting back most?

And cutbacks on everyday food and drink seem to be hapEening across all population
segments, but the biggest spending cuts are being made by those in the DE socio-
economic groups (42%), women (41%) and tamilies (41%).
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‘ T . 'y 33 4 ' . Scotland's Viewpoint is a regular survey of 1,000+
WA :H“"M"!M””@ - , — o — Scots - statistically representative of the Scottish
; g ,wﬂ (AT "f!'"”l",ll’lix ) :.;lsqg! - " — | & - o population and undertaken by 56 Degree Insight.
L \m emllzi" eI o S— : | g e — : It is conducted online over a two-day period on a

Tl L T e Pt : i quarterly basis. The results displayed here are taken £
i, e s L AR e Ll : B ' from the 2nd wave of the survey which ran over 1st o O Risare
and 2nd August - 1,007 Scots were interviewed.

’
As well as key tracking questions on Scottish public Scotland's

opinion, we also offer space on the survey for client- 2 2
confidential polling of the Scottish population: Vlewpmnt
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* Jim Eccleston (07447 031396); jim.eccleston@56degreeinsight.com
* Duncan Stewart (07717 868770); duncan.stewart@56degreeinsight.com



