Scottish Tourism Index - Summer 2023

REMOTE WORKING, WORKCATIONS, DIGITAL NOMADS - WHAT DOES THE BLURRING OF
THE LINES BETWEEN BUSINESS AND LEISURE TRAVEL MEAN FOR SCOTTISH TOURISM?

Workcations are a work and travel trend that combine working and taking a vacation. They're on the rise, thanks in a large part to the increased location flexibility
and rising worker burnout. They have gained prominence due to the convergence of remote work, a desire for work-life balance, and the adaptability of the travel
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It's a relatively new trend in the UK but one which has exploded since COVID-19 forced many of us to work remotely and more and more businesses realised that
having their staff on-site at all times was not necessary and indeed could be beneficial. But as it’s a relatively new trend, we don’t know a lot about it - what is the 73% of 52% of 21% of 210%o of
potential scale and how can the tourism industry benefit? Jemma Reid, a food tourism ambassador for Scotland and owner of JR Events, Sales & Consultancy, is adults workers workers workers
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She is working with Yvonne Wagoun of White Stag Tourism, and they have identitied opportunities for Scotland through the remote worker market. 56 Degree
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Insight incorporated a range of questions in the Summer 23 wave of the Scottish Tourism Index to better understand the workcations trend as it applies to the
Scottish adult population. Key results are summarised in this report and illustrate the potential of workcations for Scottish tourism - 650,000 Scots have already taken
this type of trip (21% of workers) and half of them have been in Scotland (320,000), but there is even more growth potential. 1.2 million Scots claim working remotely is
an option for them and they would be interested in doing so (40% of the working population) — with Scotland itself of interest to almost 700,000 working Scots across
the population. The characteristics of these trips - taken and anticipated - are described below, along with the motivations and barriers.......
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for the vast majority of Scots, workcations are
much shorter and ‘lighter touch’: for three in ten
it was for less than a week (30%), and for 38%
they were away for 1-2 weeks. Only 5% had

So, what are the primary motivations for taking a workcation? As is evident below, a whole host of motivations and benefits have been cited. For the largest proportion of
- Scots, it’s mainly about an opportunity to relax and improve their wellbeing - 30% said this was very important and a further 41% described it as quite important. Getting
375 a better work-lite balance was a very important consideration and motivation for 27%, whilst 26% felt it was a very important opportunity to get closer to nature and
experience nice scenery whilst working.

experienced workcations of 3+ months’ duration. 3V-EéKS
For just under a quarter, working in nicer weather is a very important consideration (24%), whilst 22% see the potential to enjoy the local foods and drinks at the
destination as being very important. Being able to take part in more outdoor pursuits, living ‘like a local’ and experiencing difterent cultures and the history of destinations
are also motivating for many.
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But of course, to achieve all of these benefits, there are key pragmatic considerations which must be in place.
In terms of the practicalities of working remotely away from home and the normal place of Internet connectivity is a hygienic - it simply must be there - for most who would consider this type of trip.
work, it is encouraging that four in five who had done so had not experienced any specific Almost half describe it as ‘very important’ (49%) and a further 27% say it is ‘quite important’. A dedicat
difficulties (79%). Getting a reliable connection is obviously key however - and 13% did mention workspace is also of great importance for many - 24% very important and 44% quite important, and the
issues around network connections, the speed and WiFi signals - the most commonly mentioned timezone is also an important consideration for some (18% very important’). All of these factors need to be borne
issues experienced, and ones where reassurances for future workcations would be sought. in mind by destinations and establishments considering how best to tap into this emerging opportunity.
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That the weather was nice so I could enjoy
the rest of the day after I finish work

A nice place with no
distractions.

Essential that we had Internet connection that was
sufficient for our work needs and that we could get

Poor Wi-Fi at accommodation - meant I had to go to McDonalds! outdoors and enjoy the landscapes around us.

That the prices locally were affordable and that
communication services were good enough to be
able to continue to work effectively.
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