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THE GROUNDS FOR CAUTIOUS OPTIMISM FOR SCOTTISH TOURISM SEEN IN APRIL CONTINUE INTO
AUGUST: WE FORECAST MORE OF US TO TAKE HOLIDAYS IN SCOTLAND THIS YEAR - ALTHOUGH THE
AMOUNTS WE SPEND WHILE AWAY ARE REDUCED. SIMILAR PICTURE FOR TRIPS FURTHER AFIELD

WHAT IS 2023 LOOKING LIKE IN TERMS OF SCOTS’ HOLIDAY BEHAVIOURS?
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By the end of July this year, over six in every ten
Scots had already taken a holida}r of some
description away from home (63%). A further 5%
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other parts of Europe this year with Spain (18%), Probably won't TAKEN ALREADY  ANTICIPATED | POTENTIAL TOTAL
France (9%), Italy (6%) and Greece (g%) likely to 10%

be the main beneficiaries. Travelling further afield

continues to lag quite far behind (11% planning a
long haul holiday) with the USA, Canada and
Thailand the most popular options.
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CAUSE FOR OPTIMISM COMPARED WITH THIS TIME IN 2022 WITH INCREASED ACTIVITY A SCOTTISH HOME HOLIDAY CHARACTERISTICS, 2023 A

It is also possible to comtpare tourism prospects amongst Scots with this time last year - we ran identical questions in the same
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unlikely they will all convert to take holidays. Just ’ . J m 7% BORDERS 2% 3% 5%
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oliday 1s aiLESHIEIEEE.Y 'O DC 1o e TAKEN ALREADY | ANTICIPATED | POTENTIAL TOTAL NW ENGLAND A YI]RKSHIRE 4% 7% m 2‘7 27 47
By the end of July, over a third of Scots had taken a > > = °° °° °° : : ° ° °
domestic home holiday this year (36%), and with a . - LONDON N% M 6% m 4%
further 19% c1a1m1nc1;1they are likely to do so, there y
is thg potentlii';ll t11<1at this year, S half oci Scots NE ENGLAND M 5% M
residents will take a staycation of some description

55%). Four destinations are especially popular:
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over four in ten intend visiting other parts of the ° o o ° o ° ° 29 °
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week at the beginning of August each year. Encouragingly, holiday taking is ahead of where it was a year ago - 68% have {-&llt(];lou%h 2 ih?.kgly ONEE t}l:g ﬁen_od‘las &l vtvll:;ole, betwegn ]?ﬁ“é%rz}é and the enl;:l %f July, t}l;e pfopgrtlon of Scd?tls
already taken holidays or have holidays booked - five percentage points ahead of last year at this time (63%). And whilst 73% LI omteh OI\;I e vgasl Heprkeae lﬂ monﬂ £ tqomﬁ?re L télanual\r/[Y. © éuafy,th_prl and June), ag t ?w?
of Scots anticipated taking holidays during 2022 at this point of the year, this has increased to 76% in 2023. More Scots have in two months (May and July) - perhaps reflecting the poorer weather in May and July this year compared to las
already holidayed in Scotland this year compared with the same time last year (36% vs 32%) and whilst 49% anticipated taking V/EERG

any holidays in Scotland last year, this has increased to 55% this year. There are potential increases compared with last year Thi h has b d o1 . e hen i h holid

for most destinations - however the increasing trend which began last year for returning to Europe has continued: 43% 1s year, there has been a greater tendency to make last minute decisions when it comes to home holidays -

57% deciding a few weeks to a month or so beforehand (51% last year, when a larger proportion (40%) decided

anticipate such a holiday this year - an increase of nine percentage points on the 2022 predictions at this time (34%). to take a home holiday several months in advance - 36% in 2023). Booking of elements of the holiday in advance

UNIINAYES Pl ANNED HOLIDAYS TAKEN TO END AUGUST IOTAL HOLIDAYS EXPECTED was slightly lower in 2023 than 2022 (85% vs 88%), largely a result of a slightly smaller proportion booking their
IJ;LJUf\J!J JJAI\JJJJ_A",J S OLIDAYS TAKEN T0 e e ; - accommodation in advance (65% vs 69%).
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SCOTLAND SCOTLAND In terms of accommodation used, self-catering/AirBnB are now most popular (31%), sli%htly ahead of hotels

B (29%). The popularity of this latter category has declined by 4 percentage points on 2022 with corresponding
C ( ( increases in the homes of friends and relatives, guesthouses/B&Bs and camping.
‘ i ° °

In terms of activities undertaken, perhaps reflecting spiralling costs, there have been marked decreases in visits
to attractions and historic properties - mirroring recent ASVA research - whilst the popularity of being outdoors
and taking part in active pursuits has increased. Smaller proportions are also eating out when on holiday.
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HIGH PRICES AT HOME & ON HOLIDAY ARE STILL HAVING AN IMPACT A

The economic uncertainty across all aspects of our lives is still playing a role when it comes to our holiday decisions and
behaviours. We have seen evidence amongst Scots taking domestic breaks that they are visiting paid attractions and eating out -Q U Q ! 360/
less than they would have done before - this reflects the general cost of living increases - 41% of our holiday decisions have been LULJ o
impacted by this (albeit a slowly improving situation than earlier in the year). Inflation is impacting on more than a third of us in

T

terms of holiday decisions, and the reality of the costs whilst on holiday are more aggarent in early August than earlier on in the . “(; ' ;
year - around a third have had their overseas holidays impacted by holiday costs (33%) and it is also affecting 30% of domestic 2022 40% 34%
holidays. Concern about the extreme heat and devastation across many overseas destinations has impacted 16% of us (and we

will be exploring these impacts in c?reater detail in some forthcoming additional analysis). More positively, the impact of Covid on

holiday decisions is continuing to decrease - it appears to have only affected only one in ten of us in terms of holiday decisions

this year. 2023
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Why spent less? Why spent more?

We have seen in the analysis above how economic factors and
rising prices are impacting on our holiday decisions and A lot
behaviours. When it comes to holidays in Scotland, there is of less
course a dichotomy - whilst some have been successful in

i cutting back and spending less on their holiday (25%), others
(have not been able to do so and have had to spend more 8%

Scotland's Viewpoint is a regular survey of

1,000+ Scots - statistically representative of the N 7

Scottish population and undertaken by

56 Degree Insight. It is conducted online over a

two-day period on a quarterly basis.

The results displayed here are taken from the

3rd wave of 2023, with fieldwork taking Elace
on the 1st and 2nd August. Some 1,003 Scots o
were interviewed. D ORises

For further information visit: .
Scotland's ih

www.56Degreelnsight.com Viewpoint




